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IDENTIFY

Our position
The misconception of Latino Immigrants and their unknown identities in the 
United States.

Our group
18 – 24 years old Americans.

Our strategy
Create awareness and educate people about the similarities between Latino 
Immigrants and US Citizens.



TACTICS

Our tactics 
Print:

Posters
Screen-Based:

Videos
Social media (Instagram/Facebook)



CAMPAIGN

We are all Americans

WHAT IS IT ABOUT?
The idea behind this campaign is to showcase similarities between people 
from different countries in America.

WHY ARE WE DOING THIS?
Because of the misconception of Latino Immigrants and their unknown 
identities in the United States, we wanted to raise awareness and educate 
people about the similarities between Latinos and US citizens. The idea is to 
promote the fact that we are all Americans.
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FOCUS GROUP

“when I first read the campaign title “we are all Americans” me, 
maybe because I was born here… I assumed that the campaign was 
to show how we are all American but American in the USA sense”

“I felt that you asked the right type of questions because they 
weren’t just random questions… the home question was really 
nice… I feel like that was the one that really connected everybody 
together because home is home for everybody”

“I like the difference of answers depended upon 
where you are from… I thought that was really cool”

“they felt really intimate, up close, personal”

“[the posters go] straight to the point”



FOCUS GROUP

“it’s actually really good that you didn’t ask political 
questions… people are normal outside of politics”

“I think the questions are really good… they are not the 
standard questions that you would ask when you first think of 
immigration”

“immigration is not always about politics”

“America is where I live, where I was born… that’s it”



FOCUS GROUP

“even though everyone on the outside can look different 
they all could describe their home… a lot of them had similar 
things for home”

“America is not just north America”

“I like the pose where they are looking to the side... It looks 
like the iconic kind of pose… ordinary people with this heroic 
pose… it has symbolism behind it”

“[the posters] it’s a good way to get people to watch the 
videos… cause they still have a message by themselves too”



GOING FORWARD…

They said:
“Create a YouTube channel.”
“Stickers… Tangible things.”

We think:
Do more videos, with more people from different countries that we didn’t get 
the chance to touch on.
Ask more personal and stronger questions on immigration since we want that to 
be a part of the campaign once it is recognized.
We want to create tangible objects... That people can receive when they 
participate, that way we receive free publicity as well.
We want to expand and approach people in different communities, outside of 
the school environment.
Get organizations to promote the campaign.




